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Corvine R, Surano and Kelly L. Cander gparate Strategle Valestion Greup in Warren,

How Much Is Your

Business Really Worth?

Warren company

takes the measure

of your company.,

By George Nelson
hile its ocus is assessing the
present value of a company,

Strategic Yalwation Group ol
Warren also works with entrepreneurs

casls of the venture, *We're consider-
ing exif evenis al some point in Gime
=0 that a person who's going o con-
tribawie the money into the company
cam actually get his arms around what
his returm on investment would be,”
Carrier says

The analysis helps the start-up,
which has made n considerabkle h-
nancial and emotional investment,

Lo help them determing ... 1 [0l some sort ol 8 dol-

what thoir new bozinesses lar value on the COMPAny

could be worth down the What the 50 il can treat the investor

| Fairly.™ sav= Rill Oliver, n
owner thinks : :

Strategic Valuation,
lounded in Cetober 2005,
has heen w-.'\-'rln;in; with
clienits ol Youngstown Siate
I,||1|'\.'|_'T~.il:\."-c. Small Busimess
|‘.‘1:-1'¢||||1|'|'|q'|1l Center o
help entrepreneurs as they
.aE:q'-n;hlL'h imvesiors

“It's something that fiiks very nicely
with our services,” says company co-
owner Kelly L. Carrer. “We have a
pretty good idea of the capital marke s
amdl private equity, =0 we can help
them establish what a lair price is
We can help them sell the price o the
ontside investors that are considering
making the transaction ”

Strategic Valuation looks at fore-

his business
is worth often
Is higher than
actual worth.

bosiness conanliant with
thie YEL Small Buziness De-
velopment Center. "1t puis
A perspeciive on the price
ihiat a piece ol the TP
15 worih, "

While l-:|'||n'\.'111!_l| what it
means e the business owmner, that
owner may not be sulbciently dis-
passionate about his enterprise and
ils worth te cutsiders, That's where
Strategic Valuation comes in

The company, lounded by Carrier
and Corrime B, Swranc, works with
privately held businesses o help
their owners understand the value of
their companies. Carrier and Suranc

Business Value: How Much Is it Worth?

lormed the new company alter leav-
ing their previows hirm, where Carrier
wWAs A partmer

Carrieris a ceriified public accouni-
ant who 10 years ago branched out
inte husiness evaluation as a specialty
Surane, Strategic Valuation’s office
manager, has worked in advertising and
accounling. managed a health <lub, and
=erved 15 an executive assistant

Companies nesd Strotegic Valoa-
ticn's services for potential tax liahili-
ties, resolving sharcholder disputes
and divoree settlements, Carrier savs
While large publicly held companies
see their stock prices listed every
bsiness |_|,I}'_ [:-Ti".'.l L -,';:-111'|ur|1|,'-c.".:I-.'-|1'|
have that I|_|:='|_|'r:.'," she ohserves

“A ot of times we're called in for
hnancial r¢|'u|rl,i|1g reasons — the andi-
tors need to know what thie value of o
g||111'|x1r|:\."-c. stock 1=, shi SAVE

Mok ql,lr[:-rh'in;-;l:\.', what the owner
thinks= hi= COTTPATTY W o | letch = w;ig-
|1|||1.,'._11'|I_I:\.' |'|1-r:hqr than what 18 would
command in the markeiplace, she
explains, even though owmers usually
have a “decent iden”™ of that company’s
strengths and weaknesses

“A lot of times there’s a deep allec-
tion For a business, in particular with

smaller COmpanics whien you hawve
a I.||'|'|i|1..' that's built o husiness or an
entrepreneur that’s built something on
his own,” Carrier remarks

“Its like their child,” Surano
.._i|,||:|'-

\howt 7% ol Strategic Valuation’s
clienl hase is in Cleveland and Pitis-
burgh. although Carrier and Suranc
are locusing o develop more locally
“We think we can bring a level ol
expertize o our Valley that is really
unparalleled.” Carrier says

They hind themselves husier than
they were at their old company

Part ol that Carrier attributes o
changes in the regulatory environ-
ment. Also, a= bosiness owners ap-
praach retirement, they begin o con-
sjder how |:I1|_'}' will claim or recover
their investment in their companies
B0Am II1~.'F-=.'-I*-iI1;: number ol chenis
engage her hirm 1o give them an “an-
nual report” on what their invesimeni
is worth

“If they're nearing retirement, thats
a very critical item that they should
have their arms wrapped around,”
Surano chserves

“As the baby boomer generation
nears relirement, it's just going o keep
imcreasing,” she predicts



